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: AHOW to Get Started
AHow to Improve an Existing Program
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--understandmg of the most

‘usable fundraising methods
=1 Tends challenges and opportunities

’.AAC'(IOH items you can implement
ASome resources available after today
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~ ARecession is still with us
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WSWHO GIVES

N ~ Corporations

Individuals
$211.77

13%

Foundations®
$41.00
14%

Bequests
8%
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Unallocated**
$2.12

Toindividuals®. 1%

$4.20
2%

Environment/ Foundations*®
animals $33.00
$6.66 o 1%

International
affairs
$15.77

5%
Arts, culture, _
and humanities
$13.28 " Public-society |
5% N . Education
.8 W, " $41.67
14%

Religion
$100.63
35%

| services
- $26.49
9%
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Gl @iTiore-than justiasking for’money:
| 5304 nectlng with others, -engaging
& C -_se sharing your story

A P@)c Sle are inclined to support
;-__,.::—,:,—-5 omething they believe in, so give
= = them a reason to believe

:, AStory telling Is not just important, its
vital to success
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& ¥ Fundraising as a source of new dollars
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I This equals $300,000 - $12 million
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3 é‘treasonable goals

== -.-;.—--'-? Create strategies for reaching goals
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AThese Get Buy In from Your Board



5 Major Gifts
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. Foundations
. Corporate

. Internet

. Radio

10 Television
11.Print
12.0Other
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Occasional Givers and
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O% of Your Donors

—

Give you 80% of Your Needed Funds
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= A Brings in New Donors
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;»-:-:f-*-" A Creates Revenue Stream YOY
— % “Major Gifts
Grow Your 50 -70 Age Donors

5. Planned Giving
A Cash In On Your Oldest Donors!
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A Essential 7 ‘even if you think you
.' i rd it
BNEVER i stop your acquisition efforts
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"~'.Ei""" Ee your most expensive

oposmon
| AYou are doing great if you break
even!



