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Introduction  

ÅAttorney  

ÅFundraiser  

ïPlanned Giving/Foundations  

ïDirect Mail/Television  

ïCorporate Alliances  

ÅConsultant  

ÅLife - long Learner  



Agenda  

ÅCharity in America  
ïWho Gets  

ïWho Gives  

ïHow Much  

ÅFundraising 101 ï The Science, the 
Art, the FUN  

ÅHow to Get Started  

ÅHow to Improve an Existing Program  



Take Away  

ÅAn overview of fundraising in todayôs 
economy  

ÅBasic understanding of the most 
usable fundraising methods  

Å Trends, challenges and opportunities  

ÅAction items you can implement  

ÅSome resources available after today  

 

 



Fundraising In Todayôs 
Economy  

Å2008 -Present  
ïGiving USA/IRS Data  

ïChronicle of Philanthropy  

ïIndiana University Center on 
Philanthropy  

ïBridgespan  

ÅRecession is still with us  

ÅUncertain future  



WHO GIVES  



WHO GETS 



The Art of Fundraising  

ÅIt ôs more than just asking for money:  
it ôs connecting with others, engaging 
in a cause, sharing your story  

ÅPeople are inclined to support 
something they believe in, so give 
them a reason to believe  

ÅStory telling is not just important, its 
vital to success  



Texas Childcare Alliance 
Fundraising  
 
ÅInformation from Texas Alliance 

websites  
ïOperating Budgets  
Å$3 million -  $25 million  

ïFundraising as a source of new dollars  
Å10% - 50% of operating budget  

 

 

ïThis equals $300,000 - $12 million  

 
 



How to do it Best!  

ÅThis is the Science Part  

ïCreate an organization -wide Strategic 
Plan  

ÅSet reasonable goals  

ÅCreate strategies for reaching goals  

ïBusiness Continuity Plan  

 

ÅThese Get Buy in from Your Board  



Specific Ways to Raise Funds  

1. Your Board  

2. Events  

3. Direct Mail  

4. Planned 
Giving  

5. Major Gifts  

6. Foundations 

7. Corporate 

8. Internet  

9. Radio 

10.Television 

11.Print 

12.Other  



Donor Pyramid  



80/20 Rule ï Building Your 
Base 

Å80% of Your Donors  

ÅGive You 20% of Your Needed Funds  

 

 

Å20% of Your Donors  

ÅGive you 80% of Your Needed Funds  



Donor Pyramid  



The ñTop Fiveò Things to Do  

1. Board Buy -In  
2.  Events  

ÅBrings in New Donors  

3.  Direct Mail  
ÅBrings in New Donors  
ÅCreates Revenue Stream YOY  

4. Major Gifts  
ÅGrow Your 50 -70 Age Donors  

5. Planned Giving  
ÅCash In On Your Oldest Donors!  

 



Acquiring New Donors  

ÅEssential ï even if you think you 
can Aût afford it  

ÅNEVER ï stop your acquisition efforts  

ÅIt will be your most expensive 
proposition  

ÅYou are doing great if you break 
even!  


